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City of Music Corporation -Quick Facts
Established 1999

City of Music is an Omnimedia concept whose tradition is to 
bring high quality music oriented product from around the 
world directly to the consumer. 

City of  Musicôs main focus is in radio, creative advertising, 
consulting, specialty marketing products , and special events.

City of Music has produced an average of over 100 music 
events and radio programs  per year over the last ten years.



Since 1999

City of Music is the connector that takes quality music directly to market.

City of Music is not about the traditional music industry. 

City of Music is about the industry of music. 



VH1

Clowes Hall

Dell Computers

Simdesk

Borders Books and Music

Itex Corporation

Warsteiner Beers

Coors Beer

Indy Parks and Recreation-Art 

Services

Indianapolis City Market Corporation

President Benjamin Harrison Home

WTTS FM

Peak Management

WENS 97.1

Angieôs List

IRC Music

Indiana Songwriters Association

Mars Music

Since 1999

Grow Biz Intôl-Music Go Round

Price Vision Group

WKLU 101.9

The Marketing Group

Ticketmaster

Indianapolis Colts

The City of Indianapolis

Nuvo Newsweekly

Fox TV

Guitar Center

Barnes and Thornburg

The Marketing Group

Medical Animatics

Auralex Acoustics Inc.

Indianapolis Indians

Indiana Fever

Indy Women Connect

Karma Records
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The Private Label Compilation or PLC is just that, a private and 
innovative marketing tool used to platform your brand by:

Targeting your specific demographic with fresh new music

Attaching your corporate brand to your target market's music likings will give 

them a warm, fuzzy feeling about buying your product.

Music is a tried and true form of marketing. 

Quite simply, it works!


